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CCV Shop is the all-in-one solution for both new and

experienced webshop owners.

In this Starter guide we will show you how to set up and 
use your own webshop.
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CCV Shop 

If you are planning on starting an online business, CCV Shop is the place to go. Based on our years of 
experience, we have developed webshop software that offers you a very easy way to start your own 
webshop. In this Starter Guide, we will take you through 6 steps to explain what it takes to set up a 
successful webshop.

Using these steps, as well as a number of tips and tricks about internet marketing, you will be ready 
to start your online business when you get to the end of this guide. Whether you are first starting out 
or have had a webshop or brick-and-mortar business for years, CCV Shop is happy to help you run 
your online business.

Benefit from our expertise and the extensive range of options we have to offer to help you grow!

CCV Shop
www.ccvshop.nl

CCV
Shop
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Before you start

The CCV Shop software allows you to set up a webshop easily and quickly 
in just a few steps. However, before you start we want to focus on a few 
important points first. 

All-in-one solution 
CCV Shop offers you a total package (including hosting, updates and support) at a fixed monthly rate. 
We will look after all the technical stuff, so you can focus all your attention on selling your products. 
Starting with a predefined format, you will be completely free to customize your webshop to suit your 
individual wants and needs.

Maintenance tool
The maintenance tool is used to customize your webshop. This is, effectively, the ‘back end’ of your 
webshop where you can manage everything yourself. Once you have registered on our website you 
will be sent your login details, which will give immediate access to your webshop and the maintenance 
tool. 

Manuals 
This starter guide offers a concise explanation of how you can best set up a successful webshop. 
Detailed explanations about individual topics are available on our website. Here, you can find a number 
of different manuals with a step-by-step explanation of how each functionality works. From marketing 
and integration to hosting, management and lay-out, the manuals are available on
www.ccvshop.nl/support.
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Select the package 
that best suits your 
needs

Do you already have a webshop you want to 

migrate to CCV Shop? With our free migration 

service, you can sort this out quickly and easily. 

Your monthly payments will not start until the 

contract with your current provider runs out 

(for up to one year). We will help you migrate 

your domain name and create your webshop. 

CCV Shop offers a choice of three 
packages: M, L and Enterprise.

Try for free? 
If you want to try out the software first, you 
can create a webshop free of charge. You can 
upgrade to a paid version at any time you want.

Migration service

Non-recurring charges

Number of products

Data traffic

Email address

Newsletters

Support

Themes and/or HTML/CSS editor

Responsive (mobile version)

Access to API

SEO Optimized

Multiple languages

Link payment methods

Link to wholesalers

SSL

Premium Support

 Single contact person

Service-Level Agreement (SLA)

* Prices are exclusive of 21% VAT

* The M and L packages are subject to a 1-year

contract
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 99,95* 
a month

€ 34,95*

Up to 15,000

Fair-use policy

2 addresses

500 p/month

€ 34,95*

Up to 50,000

Fair-use policy

2 addresses

500 p/month

44,95*
 

a month

24,95*
 

a month

CCV Shop CCV Shop 

Enterprise

Basic SSL Basic SSL Private DV SSL

CCV Shop 

LM
€ 34,95*

Up to 50

Fair-use policy

1 address

100 p/month
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Tip

We recommend 10 to 50 products 
per category. If a category out-
grows that, use subcategories.
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Step 1:  
Determine the category structure  

The first step in creating your own webshop is to determine and set 
the category structure to make navigating your webshop easy, both for 
yourself and your customers.

Category structure  
Starting point u My products u Manage categories u Add category

To add a new category, click on ‘Add category’. This will open a window where you can enter 
all details for the category, including its name and SEO (Search Engine Optimization) alias. 
By choosing a logical search term for SEO aliases you can make URLs more comprehensible.
In addition, you can use the category section to determine the lay-out of products and to 
add any number of subcategories.

Subcategories  
Starting point u My products u Manage categories u Add category u Sublevel

Adding subcategories ensures a better shopping experience for your customers, making 
the presentation of your products even clearer, and making your webshop easier to 
navigate. When creating subcategories, you will need to have a fair number of products 
to include in it. Adding just a few products makes a subcategory superfluous, and will only 
make things more confusing for customers.  
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Tip

You can easily import products 
using our import tool.
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Stap 2:  
Add products 

With your category structure in place, it is time to import your products 
and allocate them to the appropriate categories. Make sure to categorize 
products in a logical way, so customers can find products quickly. If it 
takes too long to find something, they may leave your webshop without 
actually buying anything.

Add products   
Starting point u My products u Manage products u Add product

When you click on ‘Add product’, you will see entry fields that apply to your product. Here, you can 
specify the price, name and description for the product and add photos and stock information. After 
clicking on ‘Apply’, the product will be added to your webshop.

Drop shipping
If you want to start selling products without too much of an effort, drop shipping may be just the 
thing. Drop shipping means you sell products via a wholesaler, which means you will not need to 
keep your own stock. You simply add the wholesaler’s products to your webshop and set your own 
retail price. When someone places an order in your webshop, you pass it on to the wholesaler, who 
will deliver the product directly to your customer. Note: You do need to be a registered customer of a 
wholesaler to be able to work with them.
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Tip
Adding attributes will not in-
crease the number of products.
When you offer a T-shirt in 4 
different sizes, our system will 
interpret it as a single product.
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Attribute sets 
Starting point u My products u Attribute sets u Add attribute set

If you sell products that are available in multiple versions, for instance T-shirts in different colours 
and sizes, you will need to use attribute sets. An example of an attribute set is ‘colour’, comprising the 
attributes yellow, red, blue and green. Adding attributes to a product involves two steps:

1. Create a general set.
Starting point u My products u Attribute sets 

An overview of all sets is shown; you can optionally create a new set by selecting ‘Add attribute set’. 
You can now select from a number of different attribute sets:

•  Options menu: Select from multiple options.
•  Text field: Enter a description. This field can be left blank.
•  Required text field: Enter a description.

2. Link a set to a product.
Starting point u My products u Manage products

Each product is associated with an icon with ‘Attributes’ behind it. Clicking on it will open a new 
window: ‘Add attributes’. Using the ‘Multiple selection’ menu, you can easily add a set to a product. 
Select an option and click on ‘Add’. The set will then be added below.
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Stap 3:  
Create pages  

Starting point u My webshop  u My pages  u Add pages

In addition to product pages, CCV Shop offers the option of creating different kinds of pages, for 
instance news and contact pages, a guestbook or a blog, also referred to as modular pages. Adding 
a number of modular pages to your webshop is a good idea to ensure there is more for customers to 
see than just products. Pages with additional information will lower the threshold for customers to 
actually make a purchase. Be as versatile as possible when creating modular pages. Refreshing these 
pages on a weekly basis will also ensure higher Google search rankings.

Tip
Refresh these pages regularly. A 
blog posted three months ago 
does not inspire confidence and 
may lead to the impression you 
are not actively working on your 
webshop
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Tip
Your customers will appreciate a 
clearly laid out design. Customers 
who visit a user-friendly website are 
more likely to make a purchase.
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Stap 4:  
Set the lay-out 

Potential customers visiting your webshop are introduced to the lay-out 
of your webshop as soon as they see the home page. Within seconds, 
visitors will have formed an opinion of your webshop, making its lay-out 
a very important aspect. CCV Shop offers a wide range of design options 
you can use to give your webshop a distinctive look and feel.

Lay-out
Starting point u My webshop u Settings u Lay-out u Webshop themes

CCV Shop offers a wide range of design options, based on generic or advanced themes. When 
choosing a theme, make sure you take into account your target group. If your webshop does not look 
appealing enough, your customers are less likely to make a purchase. In addition, it is important to 
use clear product photos and videos, because high-quality images simply attract more attention. 

When you have selected a lay-out but want to try out something else, you can always change 
between different themes. All webshop settings will be preserved and will not be affected by 
switching between themes.

ProTOM
Do you know about HTML and CSS? If you do, you can also create a professional design using 
ProTOM. This module allows you to bypass the traditional themes and window lay-outs and develop 
your own unique theme.
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Tip
More and more customers prefer to 
pay after they receive their pur-
chase. Almost 40 percent of people 
who purchase items online would 
prefer to pay after they receive their 
order. You may want to take that 
into account.



21       u  CCV Shop Starter Guide

Stap 5:  
Link your payment systems 

Give your customers an opportunity to select their preferred method of 
payment. CCV Shop offers a number of different payment methods you can 
choose from. Offering a number of different payment methods often results in 
higher sales. It helps to prevent customers cancelling the order process if they 
find they cannot select their preferred payment method.

Variety of payment methods 
Starting point u My webshop u Settings u Order process & stock u Payment methods

Payment methods most often used in the Netherlands include iDEAL, PayPal and credit card. More 
than half of all online purchases are paid for using iDEAL. We therefore recommend integrating 
iDEAL in your webshop at the very least to enable your customers to pay online in the online banking 
environment they know and trust.

Payment methods for foreign buyers  
You may want to offer your products in other countries as well. In that case, it will be necessary to 
integrate foreign payment methods. The most commonly used foreign payment method is PayPal. 
In addition, CCV Shop also offers the following: Bancontact, SOFORT, Giropay, Creditcard, Afterpay, 
Klarna and 2Checkout.

Payment Service Provider  
You can link your webshop to a Payment Service Provider (PSP), a third party offering a number of 
different payment methods, e.g. iDEAL or credit card, in a single online module. Using a PSP means 
you won’t have to concern yourself with the payment process.

Depending on the PSP you choose, a monthly fee may be charged. Many PSPs charge a per 
transaction fee. It is up to you to choose a PSP that best suits the needs of your webshop. A few 
examples: CCV Pay, Rabobank OmniKassa, Buckaroo, Mollie and Sisow.
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Tip
Shipping costs are the most 
important reason for customers 
to abandon a purchase. You may 
want to take that into account. Be 
transparent – customers do not 
appreciate having surprise costs 
sprung on them.
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Stap 6:  
Set up the logistical process in

Once an order has been placed, the logistical process will start. Shipping 
costs, zone management and packaging are some of the things that need 
to be arranged properly to ensure your product is delivered as it should 
be. But what is the best way to do this, and what will you need to take into 
account?

Shipping costs 
Starting point u My webshop u Settings u Shipping costs & logistics u Shipping cost management 

You can pay for shipping costs yourself or charge them on to the customer. Customers do not like 
unexpected shipping costs, so make sure to be as transparent as possible and to show shipping costs 
prominently in your webshop. Also make sure shipping costs are not unreasonably high, as this will 
put many customers off and may hamper sales.

Shipping costs are calculated based on the weight and dimensions of the package and its 
destination. You can choose to base shipping costs on: 

•   A fixed amount per shipment
•  Package weight
•  No shipping costs subject to a minimum amount
•   Shipping costs per country

Shipping costs are calculated based on the zone and packaging you select for a shipment. Sending 
letterbox-size packages, for instance, will be cheaper than shipping items in a cardboard box.

Since 2007, Dutch companies have been required by law to charge VAT on shipping costs. By 
activating this option in your maintenance tool, VAT will be automatically included in the shipping 
costs.
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Tip
Surprise your customers with 
original-looking packaging to 
distinguish your webshop from 
competitors.
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Zone management 
Starting point u My webshop u Settings u Shipping costs & logistics u Country and zone management

Countries can be categorized into one of five zones. When a customer places an order, they will 
specify the destination country. You can add different countries to one of the five zones. The 
following settings are available for each zone: charge no VAT, or reverse-charge VAT for business 
customers (this requires a VAT number to be included in the order).

Using zone management, you can charge different shipping costs for each zone, depending on the 
countries included in the different zones. In addition, you can indicate whether or not to include VAT 
in the shipping costs for business customers in a certain zone.

Packaging
Starting point u My webshop u Settings u Shipping costs & logistics u Packaging management 

Any product you ship obviously needs to be packaged well. CCV Shop offers a choice of several 
packaging types, including letterbox-size packaging or cardboard boxes. You can add your own 
packaging types by clicking on the ‘Add’ button. You can easily link the correct packaging to your 
products using the import tool.
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You’ve set up your webshop. The next thing to do is to make sure people 
know about it. You can only achieve that by having a prominent internet 
presence. Internet marketing can be used in a number of different ways, 
which we will explain further in this section.

Comparison websites  
Starting point u App Store u Comparison websites 

Comparison websites are websites where online shoppers can compare prices of a product offered 
by various suppliers. Registering your webshop on a number of comparison websites will make it 
easier to find for potential customers. In addition, visitors of comparison websites are typically highly 
motivated to make a purchase. They are in the final phase of the purchase process, often already 
know what they want to buy, and are only looking to find the right supplier. CCV Shop’s App Store 
offers a number of links to comparison websites, including Beslist, Kieskeurig and Tweakers. 

After installing the required app, you can change the settings via 
Starting point u My webshop u Settings u Comparison websites, affiliates & quality labels. 

Tips & Tricks 7  
Internet marketing
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Review websites 
Starting point u App Store u Reviews  

We distinguish two types of reviews: product reviews and webshop reviews. Product reviews concern 
a single product, whereas webshop reviews are reflections on your webshop as a whole. Positive 
reviews will improve sales. When potential customers read positive reviews, they are more likely to 
make a purchase. CCV Shop’s App Store offers a number of links to the Product Reviews app, KiyOh 
and Feedback Company. You can use these apps to collect and publish customer reviews. After plac-
ing an order, a customer will automatically receive a request to review your webshop.

 

After installing the required app, you can change the settings via
Starting point u My webshop u Settings u Order process & stock. 
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Social Media
Starting point u My webshop u Settings u Social Media

It goes without saying that social media plays a major role in the promotion of your webshop, and 
provides an effective way of generating publicity and reaching out to your target group. However, 
using social media as effectively as possible can be difficult. In our maintenance tool, we support 
seven social media channels: 

Choosing a channel (or channels) is a highly individual decision. It is important to know your target 
group and where your potential customers can be found. Clearly defining your target group of potential 
customers will enable you to decide which platforms will and won’t be useful to reach that target 
group.

Social media strategy
When you start using social media, it is important to have a clear goal in mind you want to achieve. 
Do you want to generate more publicity, or to increase the number of leads to your webshop? 
Possible goals can vary considerably and are important to be able to measure the effectiveness of 
social media on your webshop.

LinkedIn Pinterest Twitter Facebook Instagram Google+ YouTube

CCV
Shop
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Once you have determined your goals, identified your target group, and know which channels to use 
to reach your potential customers, it is time to start publishing the relevant content, which can be in 
the form of messages, videos, photos, or a combination of these. By publishing relevant messages, 
you create interaction with your followers and present yourself as the expert in your market. 
Following that, you can show you are an active and committed retailer by inviting people, starting a 
dialogue and responding promptly to queries.

The final step is to measure your results. Did you achieve your goals or will you need to make 
adjustments to accomplish what you are aiming for? Some of the ways of doing this is to look at your 
web statistics and by estimating the sales increase that resulted from your social media activities.

Integrating social media
To enter the appropriate URLs linking to your social media accounts, click on the ‘Social Media’ 
button in the maintenance tool. The associated icons will automatically be displayed in your 
webshop. Customers can click on them to visit the relevant page. Customers can click on the AddThis 
button to share things like special offers and products they like. Customers can also share their 
purchases with their friends on social media.

CCV
Shop
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Facebook Webshop
Starting point u My webshop u Settings u Social media u Facebook Webshop 

You can also open a Facebook Webshop alongside your existing webshop. Using this module, you can 
easily show products from your webshop on your Facebook page. The only requirement is that you 
need to create a company page on Facebook. With Facebook Webshop, you can show a selection of 
your products on Facebook, enabling you to highlight e.g. special offers or your new range. When 
customers click on ‘Order’, they are automatically redirected to your webshop, where the order process 
will continue.

Newsletter 
Starting point  u My customers  u Mailing tool 

A marketing instrument used by many webshop owners and businesses is the email newsletter. 
It is an uncomplicated and quick way to communicate with existing and potential customers. A 
newsletter allows you to address current events, share information about updates and tell people 
about special offers. Research has shown that a newsletter is even more effective than social media. 
A newsletter is practically always delivered and is often directed towards a certain target group. This 
leads to a closer customer relationship and increases sales.

CCV
Shop
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Google 
Starting point  u My webshop  u Settings  u Search engine and statistics  u Google

CCV Shop offers a number of Google services, which can be linked to your webshop.

Google AdWords 
Google AdWords is Google’s advertising programme. To be able to use it effectively, a certain level of 
knowledge is required. When you use this advertising programme, you only pay when someone ac-
tually clicks on your advertisement. This is known as cost-per-click (CPC). The advantage is that you 
can set your own budget. Once this budget is spent, the ad is automatically disabled. By using Google 
AdWords, your ad will be displayed above or below Google’s search results. You can specify the search 
terms for which Google will display your ads. It is up to you to use relevant search terms and to ensure 
the text of your ad matches these.

Google Search Console 
Google Search Console shows you how Google has indexed your webshop, enabling you to see your 
webshop through Google’s eyes. This will give you an idea of the links to your webshop, which pages 
don’t work well and the search terms that lead visitors to your webshop.

Google Analytics 
Google Analytics is a free application that offers insight into the statistics of your webshop. Where 
are your visitors from? Which pages of your webshop get the most visitors and how much time do 
visitors spend there before they leave? This is valuable information that can help you to improve your 
webshop.
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Once you have set up your webshop, it is important to make sure it is 
easy to find on Google. The rules surrounding search engine optimization 
are changed frequently. That means it is important to stay up to date 
about the latest developments to ensure you keep attracting a maximum 
number of visitors.

Texts 
An important factor in the success of a webshop is the quality and readability of the texts you use. For 
a high ranking in Google’s search results, your texts will need to meet the following minimum require-
ments:

•   Compile a list with relevant search terms that are important for your webshop and products. 
For each word or word combination, write a text used on a separate web page. When you cover 
many search terms and topics on a single page, Google will be unable to distinguish the most 
important text.
•   Make sure search terms are placed strategically in the text. It is important to include them 
in the headline, subheadings and at the start and end of a text. However, you will need to ensure 
the text is still properly readable.
•   Write your own unique text. There is no point in copying and pasting existing texts. It will 
not contribute to your Google ranking and, more importantly, copying other people’s texts will 
violate copyright laws in most cases.

Tips & Tricks 8  
Make your webshop easier to find



33       u  CCV Shop Starter Guide

Metadata 
Starting point u My products u Manage products u Change product u Metadata 

It is important to adapt the metadata for each page, category and product. Metadata are essentially 
a brief summary of a page that is not displayed on the page itself. The two most important pieces of 
data are the ‘meta title’ and ‘meta description’, which are shown in Google’s organic search results, 
as well as other results.

Images
Starting point u My products u Manage products u Change product u Media

Images are an important part of search engine optimization and often reinforce content. Make sure 
Google knows what your images are about and use relevant search terms. Use the alt-tag to do this. 
This will give the image a kind of label. Make sure an image description contains as many relevant 
search terms as possible.
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Linkbuilding
Google attaches great importance to the number of incoming links to your website, making it 
important to have as many websites as possible refer to your webshop. The more relevant links 
refer to your webshop, the higher search engines will rank your webshop. You will need to make sure 
these websites are of a comparable kind. Do you sell jewellery? Then there is little point in having a 
link to your webshop on a site about 
kitchenware.

Mobile ranking
CCV Shop allows you to choose from 
a range of responsive themes that will ensure your webshop scales to all screen dimensions. 74% of 
consumers will be more likely to return to a mobile-friendly webshop, so it is important to take care 
of this.

Another thing to consider is that for search engines, mobile-friendliness of websites is a major 
ranking factor, making it important to ensure your webshop also works optimally on smartphones. 
CCV Shop allows you to activate the mobile version of your webshop free of charge. 

Jouw webshop
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In addition to the regular tools you can use to successfully establish your 
webshop, CCV Shop offers a range of additional functionalities that allow 
you to expand and optimize it, providing you with a host of options to 
grow your business. The advantages of CCV Shop at a glance:

App Store
All webshops are different, and each webshop owner needs different features. That is why CCV Shop 
has an App Store, where you can find apps (both free and paid) you can use to keep adding new fea-
tures to your webshop. Apps in our App Store include ones creating links to accountancy software, 
payment methods and delivery service providers. The installation process is very simple and is similar 
to installing apps on a smartphone.

One Page / One-Step Checkout
Normally, customers are taken through a step-by-step order process when purchasing a product. It is 
not uncommon for customers to add products to their shopping basket and then leave the webshop 
without proceeding to checkout. The checkout process is therefore very important. Every additional 
step customers need to take presents a risk of them abandoning their purchase. To avoid this, CCV 
Shop offers the option of using One-Page Checkout or One-Step Checkout. These features condense 
the entire checkout process on a single page. This makes finalizing an order even clearer, faster and 
easier.

Product bundles
Offering product bundles may increase sales, because it often encourages customers to make 
additional purchases. When buying an umbrella, for instance, you could also offer a raincoat and 
wellington boots at a discount. Creating a number of different product bundles allows your customer 
to purchase more related products at a discount.

Tips & Tricks 9  
Make your webshop even more 
successful
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SSL or Full SSL
Secure websites with an SSL certificate are better evaluated by Google and achieve higher search 
engine rankings. CCV Shop secures each webshop with a Basic SSL certificate by default, ensuring all 
pages containing personal data are protected. You can expand this security to all pages within your 
webshop by using Full SSL.

Premium Services
Whether you are just starting out or an experienced webshop owner, with our Premium Services we 
aim to take care of all your needs and help you to get the best out of your webshop. By supporting 
you in a number of areas, we will work with you to provide complete peace of mind so you can focus 
on being an online entrepreneur. You can see the options on the next page. 

In order to cover all your needs, we offer a number of different services. We are happy to support you 
when it comes to the security of your webshop, SEO/SEA, technical training, loading products, minor 
design changes and migration support.

CCV Pay
Our clients can use CCV Shop’s own payment service provider – CCV Pay. CCV Pay offers you a real 
time overview of your online sales and received payments on a single dashboard. Using CCV Pay 
saves you having to log in with a third-party payment service provider and allows you to conveniently 
handle all payments in the maintenance tool of your webshop. 

CCV Pay offers very competitive rates. For CCV Shop clients, these rates are even more affordable. 
There is no subscription or start-up fee and costs are charged on a post-paid, per-transaction basis. 
Go to https://www.ccvshop.nl/ccv-pay for more information.
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Consultancy
Do you feel you need detailed advice from one of our webshop consultants? That is possible too. 
Our consultant will sit down with you to review how your webshop could be optimized. With our 
tailor-made advice, you can increase your webshop’s sales rate.

For more information about our Premium Service, please contact our Sales Department.
 +31 88 99 07 700 
 sales@ccvshop.nl 
 www.ccvshop.nl/premiumservices

•       Reworking the style of an
         existing theme
•       Set-up of the webshop
•       Saves you time and effort

StartNow
We are happy to assist you in working 
out the set-up and style of your 
webshop.

•      Design
•      Settings
•      Marketing

Periodic Check-up

We can identify the strengts and 
weaknesses of your webshop

•       Responsive
•       Customized
•       Individual style

CustomDesign

We can work with you to create a 
custom design for a unique customer 
experience:

•     Training
•     Set-up of special offers
•     HTML & CSS adaptions

Consultancy

We provide expert, tailor-made 
consultancy services:
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Did you go over all the steps? Then you are ready to start your online 
business! Because we want to help our clients be successful, we aim to 
offer adequate support, both during the start-up phase and once their 
webshop is up and running.

Training 
If you want to know more about opening a webshop, you may be interested in participating in one of 
our training courses for new webshop owners. We can teach you all you need to know about starting 
and running a successful shop and will answer any questions you may have. Go to www.ccvshop.nl/
over-ons/cursus  to register for one of our free or paid training courses.

Support
If you would like more information about starting a webshop and everything involved in it, please go 
to www.ccvshop.nl/support to review our various manuals. Of course, you can also call us on +31 88 
990 7700 or send an email to support@ccvshop.nl 

Conclusion
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We wish you the best of luck with your very own 
webshop!



CCV Shop
Diamantstraat 3
7554 TA Hengelo (Ov)

+31 88 990 7700
support@ccvshop.nl
www.ccvshop.nl


